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Short portrait & distribution

The journal Trillium Pathology provides comprehensi-
ve insights into the entire spectrum of modern patho-
logy. The journal covers all major disciplines of the field,
including diagnostic histopathology, cytology, molecular
pathology, digital and computational pathology, auto-
mation in the pathology laboratory, biomarker analysis,
and innovative technologies such as liquid biopsy and
spatial biology.

Review articles and practical field reports highlight
current trends and future directions across these
domains, offering a solid orientation for both establis-

Distribution key (print run 3,000)
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hed experts and laboratories preparing for transfor-
mation and modernization.

Digitization continues to play a key role in patholo-
gy. New technologies are enabling the integration of
pathology institutes into national telematics infras-
tructures, electronic tumor reporting systems, and
clinical information systems, supported by modern
communication standards. Within the laboratory,
digital workflows and virtual microscopy optimize dia-
gnostic processes, increase reliability, and contribute
to patient safety. Artificial intelligence and validated
diagnostic algorithms further expand the possibilities
for supporting complex and time-consuming tasks.

At the same time, advances in molecular pathology,
companion diagnostics, genomic and transcripto-
mic profiling, and liquid biopsy technologies are
transforming precision oncology and personalized
medicine. Automation and robotics facilitate stan-
dardized sample handling, quality assurance, and
high-throughput analysis.

By covering this broad and evolving field, Trillium
Pathology supports pathology institutes in navigating
scientific, technological, and structural developments

and archive Stakeholders and in implementing innovative solutions for modern
100 400 patient care.
General
Publication date: 28 May 2026
Editorial deadline: 31 March 2026
Print-ready material deadline: 1May 2026

Print run:
Magazine format:

3,000 copies incl. e-paper
210 mm wide x 280 mm high* | type area: 180 mm wide x 232 mm high*

*with a trim allowance of 3 mm on all sides
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Print advertising options

Displays (4C)

Trim allowance

Dimensions type area (plus 3 mm trimming)

Height
1/1 page 2,680 € 180 mm 232 mm 210 mm 280 mm
1/2 page portrait 2,140 € 88 mm 232 mm 105 mm 280 mm
1/2 page landscape 2,140 € 180 mm 114 mm 210 mm 136 mm
1/3 page portrait 56 mm 232 mm 73 mm 280 mm
1/3 page landscape 180 mm 76 mm 210 mm 90 mm
Placement surcharges ) 2nq an'd Ath cover page 20 %

* next to editorial and table of contents 15 %

1/1 page % Title flap
width x height g width x height
in type area: i 110 mm x 280 mm
: X~ (plus 3 mm trimming allowance, left at least
180 mm x 232 mm § 6 mm for magazine spine; leave 80 mm free

in trimming section®*:

210 mm x 280 mm

Price: 2,680 €

at top front for magazine layout)
Design template on request by e-mail

Price: 4.080 €

1/2 page
Landscape format

width x height

in type area:
180 mm x 114 mm

in trimming section*:
210 mm x 136 mm

Price: 2,140 €

1/2 page
Portrait format

width x height

in type area:
180 mm x 232 mm

in trimming section*:
210 mm x 280 mm

Price: 2,140 €

1/3 page
Landscape format

width x height

in type area:
180 mm x 76 mm

in trimming section®*:
210 mm x 90 mm

Price: 1,620 €

1/3 page
Portrait format

width x height

in type area:
56 mm x 232 mm

in trimming section*:
73 mm x 280 mm

Price: 1,620 €

*Plus 3 mm trim allowance on all sides.
AE-commission 10 % | All prices are exclusive of statutory VAT. For other formats and special advertising
formats, please contact michaela.schwalbe®@trillium.de.
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Print advertising options

Special publications (4C) incl. e-license

Special publications* 2 pages 4 pages 6 pages 8 pages

firmly bound or as an insert 10,980 €

*including e-license, handling, printing and postage costs
for the total print run (3,000 copies); plus author’s fee, if applicable.

(Double) page as
special publication

Number of characters incl. spaces:
1/1 page approx. 4,500
2/1 pages approx. 9,000

- o ' Price 1/1 page: 2,680 €
—— — Price 2/1 pages: 4,380 €

System overviews in tabular form

Table columns

Manufacturer-specific
information in a
table column.

Price: 1,550 €

Booking discount:
e second column 25 %
e third column 50 %

Continuation and offprints (4C)

Reprints in pieces
(incl. printing + shipping)

500

1,000
2,000
3,000

Reprints consist of your unaltered contributions from Trillium Pathology.

We design offprints individually in coordination with you, for example in connection with neutral professional articles.
With the typical Trillium layout, you convey integrity at your own events, at trade fairs or when mailing, and achieve a
high recognition effect (Prices on request).

AE-commission 10 % | All prices are exclusive of statutory VAT. For other formats and special advertising
formats, please contact michaela.schwalbe®@trillium.de.
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Sponsoring of Continuing Medical Education (CME) articles

Sponsoring of editorial, independent CME courses, integrated into the magazine or as a supplement. Performance moni-
toring, application and reporting of CME credits to Bayerische Landesarztekammer (Bavarian Medical Association), certificate
of attendance by the publisher. Processing via our online CME portal. Additional advertisement via the Trillium Diagnostik
Newsletter or Trillium Krebsmedizin Newsletter.

Rubrik Rubrik

Zweitiiberschrift

Uberschrift des Artikels

s am ad que omrisim reptaguam ipsam faceatur? Na istempo restio doles sum velendicia in comnimus reiunt
q Wet officii, erum re nient
quia plabo. Ell q utautim et quam facien-

Autorenname

num voluplatem  empore pro eatur sapis sit, aut prestiss.
i

i
Keywords: keyword 1, keyword 2, keyword 3

asperchic temporum, quunt labo. Ulpa
Etetlab

Sponsoring of CME articles
Experience for the certification:

45 min processing time (5-9 pages) =
2 CME credits

Tabelleniberschrift

- o em——" " Price (5—9 pages): 9.980€
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GTCs

The following General Terms and Conditions (GTCs) shall also apply to all future advertising orders, both for prin-
ted products of the publisher and for all other forms of publication (e.g. the publisher’s website or digital data
carriers). Therefore, the formulations of these GTC with regard to the printed products always correspondingly
include all other forms of publication.

Conclusion of contract:

If a customer places an advertising order, he acts in his own name and for his own account, unless otherwise
declared. The prices and discounts shown in the price list can be calculated uniformly for all customers. Contractual
contents are exclusively determined in writing (as a rule via the order confirmation).

Ancillary agreements of any kind, including those with representatives or employees of the publisher, are consi-
dered non-binding preliminary discussions and are not the subject of the contract until they have been confirmed
in writing by the publisher.

Cancellations of advertisements, supplements and bound inserts after the advertising deadline specified in the
currently valid media data or agreed individually will be charged at the full agreed rate.

If special advertising formats or preferential placements are cancelled four weeks or less before the advertising
deadline, the customer/agency will be charged 50% of the agreed remuneration as cancellation costs. For cancel-
lations two weeks or more before the advertising deadline, the full agreed remuneration will be charged.
Discounts shall not apply if the customer does not accept agreed advertisements, unless the non-performance is
the fault of the publisher.

Mutual rights and obligations:

The client is responsible for the timely delivery of advertisement orders in complete form or returned proofs no
later than the respective closing date for advertisements, about which the client must inform himself by consulting
the advertisement scheduling department. If data defects are not detected immediately, but only during the prin-
ting process, warranty claims of any kind will not apply. Rectifications, e.g. in electronic media, will be carried out
as quickly as possible following a complaint by the client.

The publisher guarantees the technically correct reproduction of the advertisement only in accordance with
the usual print quality within the framework of the given technical possibilities and the paper quality used.
The customer shall indemnify the publisher against all possible claims by third parties, in particular for reasons of
copyright or competition law. He shall bear the costs of a counterstatement caused by an advertisement in accor-
dance with the applicable advertisement rates.

In the event of incorrect, illegible or incomplete reproduction and if the advertisement is not published or is not
published on time or in the agreed place, the customer shall be entitled to a reduction in payment or a replacement
advertisement to the extent that the purpose of the advertisement has been impaired.

Claims for damages on legal grounds of any kind are excluded except in cases of intent or gross negligence on the
part of the publisher, his legal representative or his vicarious agents. The same applies to the absence of warranted
characteristics. Complaints must be made no later than four weeks after receipt of the invoice. In the case of repeat
advertisements, all warranty claims shall lapse if the client fails to point out the error in good time before the next
advertisement goes to press. In the case of orders and changes placed verbally or by telephone at short notice, the
publisher accepts no liability for the correctness of the reproduction.

As a rule, proofs are only supplied upon express request for an appropriate expense allowance. There is no entit-
lement to this. If the client does not return the proof provided to him within the set period, the consent to printing
or publication in accordance with the proof shall be deemed to have been tacitly granted.

Delivery and performance:

No guarantee is given for the inclusion of advertisements in specific numbers, issues or in specific places in the
magazine, unless the client has expressly made the validity of the order conditional on this, acknowledges a cor-
responding place surcharge and explicit written confirmation to this effect is given by the publisher. If the issue
structure or the scope of the magazine changes, the publisher has the right to cancel the order. The customer may
only cancel advertisements in writing up to the editorial deadline for the respective issue.

Advertisements which are not or only with difficulty recognizable as advertisements due to their editorial design
may be marked accordingly by the publisher. The publisher is authorized to reject orders for advertisements,
inserts or bound-in inserts, even if confirmed as binding, in accordance with uniform, objectively justified prin-
ciples of the publisher if, in the publisher’s due discretion, their content violates applicable legal standards, official
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GTCs

regulations or good morals, or if their publication is unacceptable to the publisher. The publisher can only decide
whether to accept a print order after a sample has been submitted.

Unless special size specifications have been agreed, the advertisement will be set by the publisher in the usual
format and the actual print height will be used as the basis for calculating the price.

The publisher is authorized to order the printing material required for the advertisements at the expense of the
customer. Additional costs incurred as a result of changes requested by the customer to the originally agreed
design shall be borne by the customer.

In the case of box number advertisements, the publisher shall be liable for the safekeeping and timely forwarding
within the scope of due commercial care. For the forwarding of any offers or messages, customary means of trans-
mission (e.g. by post) shall apply without any special costs (e.g. for accelerated processing).

In the event of loss or delay in the transmission of offers, warranty claims and claims for damages are excluded
to the extent permitted by law. The publisher reserves the right, in the interest of the customer, to open incoming
offers for checking purposes in order to protect against misuse of the numbering service.

Invoicing, due date, payment, default:

Unless otherwise agreed, invoices are payable within 14 days of the invoice date without deductions. Receipt of
payment by the publisher shall be decisive for compliance with the deadline. If the deadline is exceeded, interest
on arrears and necessary collection costs of any kind will be charged.

In the event of late payment, the publisher may defer further execution of the order until payment has been made
and may demand advance payment for any further advertisements. This shall also apply mutatis mutandis in the
event of reasonable doubt as to the solvency of the customer.

Agencies ordering advertisements in their own name and for their own account, but for third parties, shall be
jointly and severally liable for all claims arising from this order. In addition to the invoice, the publisher will supply
an advertisement voucher on request.

Place of performance:

For both parties, the place of performance is the registered office of the publisher in Grafrath. The place of jurisdic-
tion is the competent local court in Furstenfeldbruck nearest to Grafrath. This also applies to non-merchants. The
law of the Federal Republic of Germany shall apply as it applies among German residents. The application of any
deviating international conventions is excluded.

Data storage:

With the publication of an article in the print medium, the client agrees to the article being placed in the Internet
archive at www.trillium.de for retrieval. Furthermore, the client agrees that data necessary for contacting him/her
will be processed and stored by Trillium GmbH. A passing on of (order) data to third parties by Trillium does not take
place. The publisher is entitled to destroy all data of the advertisements after 24 months. In the event of any loss
before the expiry of this period, the publisher shall only be liable in the event of gross negligence.

Pricing:
The prices listed in the media data apply. In the case of longer running orders, changes
- unless other agreements have been made - the new prices shall take effect.

Severability clause:
Should individual provisions of a contract be or become invalid, this shall not affect the remaining provisions or the

validity of the contract as a whole. Only the (void) provision in question shall be replaced by a provision that comes
closest to the meaning and purpose of what was contractually intended by both parties.
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